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year for eCommerce in MENA!
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NISNASS LAUNCHED (AL WADI.COM (AL CHALHOUB AND FARFETCH M&S (AL FUTTAIM) DUBAI FREE ZONE ANNOUNCE ~ NOON ANNOUNCE PARTNRSHI
TAYER) FASHION TAYER) PIVOT FROM ENTER JV TO SHOWCASE RELAUNCH ONLINE IN UAE NEW PLAN FOR FAVOURABLE WITH EBAY TO OFFER
PLATFORM, 100k+ orders GENERAL CHALHOUB BRANDS ON ON SALESFORCE PLATFORM CONDITIONS FOR ECOMMERCE ~ INVENTORY TO CUSTOMERS |
MERCHANDISE TO FARFETCH GCC

GROCERY ~
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JOLLY CHIC ANNOUNCE MOHAMMED AL MAJID AL FUTTAIM INVEST TOYRUSMENA (AL FUTTAIM) MAJID AL FUTTAIM BUYS SOUQ/AMAZON
SERIES C (SEQUOIA ABBAR CALLS FOR $30M IN WADIL.COM AS LAUNCHED ECOMMERCE 2° DIGITAL WALLET START UP ANNOUNCE NEW 23000SQM
CAPITAL) & A $1BN 51% LOCAL GROCERY APP BRAND ON SALESFORCE BEAM FULFILMENT CENTER

VALUATION ESTIMATED OWNERSHIP OF UAE COMMERCE PLATFORM SERVICING THE GCC
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ayurveda sidha kind knowledge innovative tools
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e middle east

® tolerance sustainability

artificial intelligence

e digital transformation” =

ethical values J : services including
education centric exhibition centre

Insights Courtesy of: Talkwalker.com
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Single Channel - Omni Channel

Multi Channel , Unified Commerce

Image source- Boston Retail Partners
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73% Of Retailers Plan

o
. To Have Unified
® Commerce Platforms

By 2019
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By the end of 2020,

0
. . this number will rise
: i

to 81%
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Customer
Devices

Custo[ne(
Communication

Order ' Kiosks

& Management

Social Media

Mobile POS

Rules Engine

Unified Commerce Platform
Standard POS

Image source- Boston Retail Partners
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UNIFIED COMMERCE

OMNICHANNEL COMMERCE




Predictive
Journey Path

* What if YOU can understand
and predict the most
important patterns of
customer interactions across
channel

— 130 Customer Experience Analytics
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Cognitive
Seguencing

* What if YOU can reduce the
time spent in creating
business rules to sequence
onsite products based on
business objectives and
customer personalization?
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Struggle
Detection

* What if YOU can identify and
resolve customer experience
challenges within minutes
and take quick action to
improve conversion?
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— IBM Tealeaf Customer Experience on Gloud

Struggle analytics Checkout <>

v Struggle overview

~ Top struggling sessions
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Now, let’s talk fulfillment!

What experience has the greatest potential to
damage the customer relationship? *

Pre-Purchase

Purchase

Post Purchase

. * 2016 IBM Customer Expectations Survey



Provide fast, on-time delivery with the ability to
and get updates from an *

g P Vf -
Schedule delivery or a&' ‘

_ More spent by
Online orders are online shoppers

picked up in store + per store visit
d

USA population able to
get same day delivery
‘vorders fulfilled from store
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Make order changes on the fly (split shipments, locations,
arrival date) from any channel

., | OSHKOSH
carters | B'GOSH

babies and kids bt GENUINE A st fe

e seseen Enterprise platform for B2C Increase in
and B2B orders international sales

Increase in
Revenue
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Optimize operations by avoiding inventory markdowns by
shipping from low demand stores
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