
Create Value 
with Social Media
in 2019 and beyond





What is VALUE?



Connections                               
that count

Building community and bringing                                                                         
the world closer together
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80x
a day

The world is mobile



2.3B
on Facebook
each month

1.5B
on WhatsApp
each month

1.5B
on Messenger
each month

1B
on Instagram
each month

Source: Facebook internal data, Q2 2018



Starts her discovery 
with an ad on mobile

tǳǊŎƘŀǎŜǎ άǘƘŜ ƻƴŜέ 
online

Adds a dress to 
cart on tablet

Browses dresses
on desktop

Checks out dress 
sizes at the store

Goes back to
researching other dresses

PURCHASE

Brand Direct response

Mobile has forever changed the consumer journey
¢ƻŘŀȅΩǎ ŎƻƴǎǳƳŜǊ ƧƻǳǊƴŜȅ ƛǎ ƻƳƴƛ-channel and non-linear



Mobile is the new 
storefront



Mobile puts the world at your fingertips

Source: Facebook internal data, Jul 2016.

1B
people on Facebook 
are connected to at 

least 
1

in a foreign country
business
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Global data
Mobile puts the world at your fingertips 

360M
take part in

cross-border e-commerce

84%

50%

66%

93%

UK ĄUS

Indonesia Ą
France

Taiwan Ą
UK

Russia Ą Japan



Automatically deliver the right creative to the 
the right audience in the right location

$1 Trillion

Is estimated to be spent by global consumers on cross-
border e-commerce by 2020
(Nearly +50% compared to 2018)

Cross Border Business

{ƻǳǊŎŜΥ ά¢ƘŜ {ǘŀǘŜ ƻŦ CŀǎƘƛƻƴ нлмуέ ōȅ aŎYƛƴǎŜȅ ϧ /ƻƳǇŀƴȅ



The vast majority 
of cross-border 
purchasers across 
the globe actively 
use the Facebook 
family of apps

Source: Global Retail/eCommerce Consumer Journey Study 
Facebook-commissioned online study of 9,783 people  ages 
18+).  June to July 2018. Data on cross-border shoppers is 
based on 6,543 people.

82%

86%

86%

89%

90%

93%

94%

95%

97%

Facebook family of apps

Platforms Used Weekly 
Cross-Border Purchasers*

*Usage of the Facebook family of apps is general and not necessarily related to shopping or ecommerce behavior



https://www.facebook.com/business/insights/tools/cross-border-insights-
finder

Cross border insights finder



Advertising across the Facebook family

Our end-to-end solutions are designed to drive action 
on- and offline

C O N S I D E R AT I O NA W A R E N E S S C O N V E R S I O N



Technology is bringing us closer 
together



Drive personalization at a much higher scale



Machine learning helps products find people

ΧƻǳǊ ǎȅǎǘŜƳ 
identifies 
patterns, 

Layer in what 
you know 
about your 
customers

learning 
from signals

to match content 
to the right people



Your products start finding the right people



TO CUSTOMIZE WITH A 
NEW PICTURE

Delete
picture, if there is one.

On the 
the 

Navigate to the image 
you want to use and 
select 

Resize the picture to fit 
the slide, as needed. 
Hold the 
click and drag a corner.

On the 
the 
then 
the photo is behind 
the text.

Click the 
to reapply the Layout

Messaging is changing how people 
communicate with businesses





Messaging is the 
new normal



messages sent 
every day

100B
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